2 02 2 I N F L U E N C E R In 2022, ND Tourism will continue to focus on working with content

creators beyond reach thresholds for partnerships and will evaluate

E N GAG E M E N T C o - o P opportunities to reach diverse audiences and niche interest groups.

Emphasis will be placed on matching unique story-telling opportunities

P R o G RA M with dynamic and engaging content from influencers.
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