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Q 1  S T A T E W I D E  T O U R I S M  U P D A T E S

Updated 06/03/2022

•	 North Dakota Tourism released results from a recent Stakeholder Survey. 
Results can be found at: https://www.medialibrary.nd.gov/assetbank-nd/
assetfile/108487.pdf

•	 Industry Chats were attended by more than 80 partners in January and March.
•	 January 8-11 Group Travel promoted at American Bus Association and met with 

25 operators. Six tours booked for 2023 with estimated impact of $180,000.
•	 February 14-17 Group Travel promoted at Go West Summit. Met with 38 

operators from Germany, Italy, UK, Australia, Belgium, Mexico U.S. and 
Philippines. Four operators went on to attend International Roundup Pre- and 
Post-Product Development familiarization tours (FAMs) in May.

•	 February 25–27 Outdoor Promotions exhibited at the Wisconsin Fishing Expo in 
Madison. The Devils Lake CVB partnered with North Dakota Tourism to exhibit 
in the North Dakota booth at the show.  

•	 March 10–13 Outdoor Promotions exhibited at the Northwest Sportshow in 
Minneapolis. More than 1,100 people visited the North Dakota booth. 

•	 March 27-April 1 Global Tourism went overseas with the Great American 
West – France Mission. Delegates representing the Great American West region 
of Idaho, Montana, North Dakota, South Dakota and Wyoming traveled to 
Paris and Toulouse for a full week of product trainings, relationship building, 
development of new leads, and reconnecting.

•	 Throughout the quarter, Global Tourism met with and trained 22 sales staff 
members and 11 product development managers, 2 airline meetings and 31 
networking event participants for a total of 66 leads.

TRADITIONAL 
INQUIRIES

8,078 (     66% YOY) 

ENEWS  
OPEN RATE

40.32% (     1.26% YOY) 

WEBSITE VISITS
332K (     1.5% YOY) 

DIGITAL AD 
CONVERSIONS
504 (     76.5% YOY) 

L IVECHATS
496 (Began May 2021) 

I N T E N T  T O 
T R A V E L  M E T R I C S

https://www.medialibrary.nd.gov/assetbank-nd/assetfile/108487.pdf
https://www.medialibrary.nd.gov/assetbank-nd/assetfile/108487.pdf


Q 1  T O U R I S M  M A R K E T I N G  E F F O R T S
	 •  �Based off the success of the 2021 advertising 

investments and calendar, several digital campaigns 
began earlier than normal. SEO campaigns began in 
February in both U.S. and Canada primary markets. As 
a result, paid search acquisition to the website 
increased 151.31% in Q1 of 2022.

	 •  �Advertising appeared in several publications, 
including North Dakota Living, AAA Living, 
Midwest Living, RoadRunner, and Ducks 
Unlimited.

	 •  �Jason Mitchell Outdoors programming aired 
with Bally Sports, Midco Sports Network and 
YouTube, featuring North Dakota programming 
and commercial.

	 •  �Bonus out-of-home displays continued into the 
quarter, including a bus wrap in Winnipeg and 
billboards in Chicago and South Dakota.

Total Followers
158, 414

T O U R I S M  S O C I A L  M E D I A

Addressing a need surrounding where to find some 
of North Dakota’s most iconic wildlife, we developed 
a Wildlife Guide. This included tips on where and how 
to see specific kinds of wildlife in North Dakota as well 
as interesting facts about them. A social campaign 
promoted the guide generating 13,000 link clicks and 
300,000 impressions. 

Featured 
Content

VIDEO 
VIEWS
160K

TOTAL 
IMPRESSIONS

4.83M 

Q 1  M E D I A  R E L A T I O N S  E F F O R T S
546 national media mentions reached 473 million. 

Cozy Winter Getaways content was popular with the national 
audience. 

Be Delighted.

L e g e n d a r y N D . c o m

Take a North Dakota road trip with parks and trails, events and 
attractions, downtowns and main streets. Plan online now.

Worldʼs Largest
Buffalo, Jamestown

North Dakota is home to the Central Flyway, a virtual super-
highway for millions of migrating ducks and geese. Our rivers, 
lakes and wetlands stretch far and wide, offering premier 
waterfowl habitat. Come experience it for yourself and have 
the hunt of a lifetime. Plan your trip and accommodations 
at LegendaryND.com.

T H E  D U C K  FA C T O R Y
•  Populations remain 19% above the long-term average.
•  Blue-winged teal, redheads, gadwall and several other 
   species remain 42% to109% above long-term average.

S E A S O N S
North Dakota’s regular non-resident seasons 
for waterfowl typically begin in early October, 
with an early season for Canada geese 
opening in August. Official dates become 
available in August. Find details and online 
licensing at: gf.nd.gov/hunting.

O P P O R T U N I T I E S
Every migration season, the skies, fields and 
wetlands of North Dakota welcome vast 
numbers and species of ducks and geese. 
Despite dry conditions last year, numbers of 
temperate-breeding Canada geese, Western 
Prairie Canada geese and arctic nesting 
Tallgrass Prairie Canada geese, snow geese 
and Ross’s geese all remain high. Large-type 
Canada geese in the state are very abundant 
as a result of banner production in the Dakotas 
the last two years. Between waterfowl and 
upland game like the ever-popular ring-necked 
pheasants, North Dakota offers plenty of 
action through the fall.

W H E R E  T O  H U N T
Central to east-central North 
Dakota is famous for waterfowl 
hunting. Access is easy with 
our PLOTS (Private Lands 
Open to Sportsmen), wildlife 
management areas and 
waterfowl production areas.

L e g e n d a r y N D . c o m

For more
informat ion:

ADVERTISEMENT

numbers and species of ducks and geese. 
Despite dry conditions last year, numbers of 
temperate-breeding Canada geese, Western 
Prairie Canada geese and arctic nesting 
Tallgrass Prairie Canada geese, snow geese 
and Ross’s geese all remain high. Large-type 

Be Ready.

Be Free.
Find unexpected adventure this year with North Dakota’s open roads, 
wide-open spaces and welcoming communities. See the uncrowded 
Theodore Roosevelt National Park where our 26th President first became 
a Rough Rider. Visit us online to find events, attractions, dining, lodging, 
craft breweries and scenic byways.

L e g e n d a r y N D . c o m

With wide-open spaces and no waiting lines, North Dakota’s 
uncrowded Theodore Roosevelt National Park is the park to visit this 
year. See the roaming herds of bison and wild horses and the vibrant  
colors that stand apart from other Badlands, and you’ll see why this 
is the Best National Park. Visit us online to plan your visit.

Visit the Best 
National Park 
of the Midwest
Theodore Roosevelt National Park

L e g e n d a r y N D . c o m

Midwest Living Best of the Midwest logo is used under license, © 2022 Meredith Operations Corporation.



•	 Main Street Presentation – Governor’s Office
•	 North Dakota Development Fund Annual Report
•	 ED&F PowerPoint for Sumitomo
•	 ED&F Capital Formation graphics
•	 ND Regional Educational Council wordmark
•	 State of the State slides
•	 Palo Alto promotion
•	 MSI Visits Map/graphics for Governor’s Office
•	 Public Hearing Presentation – Community 

Services
•	 Strat Review Presentation
•	 Legal Counsel for Indigents social media 

favicons
•	 Asset Bank Presentation to State 

Communicators Network
•	 IDEAA wordmark – OMB
•	 Transportation – Asset Bank Support
•	 Regional Workforce Impact Program (RWIP) 

communications
•	 Fact Sheet updates:

•	 Agriculture
•	 Operation Intern
•	 Renaissance Zone
•	 Main Street
•	 Rural Development Council
•	 AmeriCorps

•	 Logo lockups:
•	 Financial Institutions
•	 Public Instruction and Regional Education 

Association
•	 OMB lockups – 130+ revised for brand 

compliancy
•	 State Website Platform – lockups built for 50 

agencies, totaling 566 files
•	 Consultations:

•	 Game & Fish – Signatures, banners, logos
•	 Plumbing Board – logo/emblem
•	 Racing Commission – marketing strategy

C O M M E R C E  S O C I A L  M E D I A

TOTAL 
ENGAGEMENTS

3.59K

TOTAL 
IMPRESSIONS

92.5K

Quality of place – 31 national media mentions reaching 
nearly 753.7 million – far exceeding the 11 mentions in 
2021 with a reach of 103.8 million. Primary topics — Top 
State to Retire, New Migration and FTGL.
 
Business – 371 national media mentions reaching nearly 
1.07 billion – far exceeding the 3 mentions reaching 
6.3 million in 2021. Primary topics — Fufeng, Bitcoin 
opportunities and alternative energy. 
 
Workforce – 158 national media mentions reaching 
881 million – up from 3 mentions reaching 215K in 
2021. Primary topics — XAP Corp new work-base (CTE),  
Workforce Development Program (RWIP) and black 
people leaving urban cities (DCI).

M E D I A  P L A C E M E N T S

C O M M E R C E  A N D  S T A T E 
M A R K E T I N G  P R O J E C T 

H I G H L I G H T S
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