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First Quarter Visitation

Hotel 
occupancy 

YTD

Theodore 
Roosevelt 
NP visits

Q1 Airport 
arrivals

Jan-Feb 
Canadian 

border 
crossings

Hospitality 
industry tax 

revenue
*2023

Arrivalist 
curated U.S. 

visitation

47.6% 14,646 294,069 54,478 $2.3 billion 1,758,149
-1.2% +18.8% +4.9% +22.4% 6.9% +2.2
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• Q1 occupancy even with 2019. Softened slightly from last year, but revenue has increased.

• State hotel revenue through March was 3.6% higher than 2023 totaling $106,408,117.
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POIs increase 
overnights

Arrivalist reports that Points of 

Interest increased the average 

nights in destination and the 

share of overnights 2.6% over 

Q1 2023.
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Signals of Intent to Travel

Website sessions Traditional 
inquiries

Facebook page 
visits

LiveChats

737,645 7,656 27,700 423

+65.5% +24.5% +73.9% +11%
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CreativeHELLO ND
DIGITAL MARKETING

Display

Keyword

Email

Video

YouTube

Native

Facebook/Instagram

• Cumulative CTR that's 5x the industry 
average.

• Email open rate 45% higher than 2022.

• Nearly 19 million video completions .

• Paid video conversions to website 
increased 328% .

• Nativo traffic to the website increased 
150% .
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Q1 Marketing Efforts

An exciting first quarter in marketing and promotional efforts!

WMPO ∙  OUTDOOR TV ∙  PRINT ∙  KEYWORD ∙  FROZEN FACEOFF
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Synergy
W M  P H O E N I X  O P E N

Traffic from Arizona up!
 NDtourism.com - 789% (YOY) 
 FindtheGoodLife.com - 20% (YOY)



2.7 MILLION 
SESSIONS

Owned  
Digital
NDtourism.com

260,000 
REFERRALS
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Get ready for summer 
travel season!
Audit your online presence!
• Website - accurate hours, booking links and event dates. 

Freshen photos.
• Check out our media library for new options and share 

your new photos with us.
• https://www.medialibrary.nd.gov/assetbank-nd/action/viewHome

• Listing and events – on NDtourism.com partner portal.
• API for events

• Google Business – up to date?
• Trip Advisor profile updates.

https://www.medialibrary.nd.gov/assetbank-nd/action/viewHome


Summer Series

May – September 2024
Promoting themes biweekly along with 
upcoming events
Content for the series will be gathered 
from Ndtourism.com

THEMES & EVENTS
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National Travel and 
Tourism Week

National Travel & Tourism Week is an excellent way 
for North Dakota’s tourism industry to kick off our 
state’s summer travel season. We encourage you, 
your colleagues, your local officials and your 
communities to join us May 19-25, 2024, to 
spotlight travel and tourism.

TRAVEL .  POWERING THE  ECONOMY.  
CONNECT ING AMERICA .
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National Travel and 
Tourism Week

Spotlight on Social Media
• Tips and general social media content.
• Update your social media headers with the NTTW designs.
• Implement a splash page on your website featuring NTTW.
• In a video share reasons in 30-45 seconds why travel is essential.

Encourage Activation
• Include the NTTW toolkit in your organization’s communications.
• Urge your staff to get involved.
• Incentivize participation by hosting an NTTW themed event, rally or contest.

Celebrate your Local Community
• Spotlight a local project or new business.
• Highlight your community’s top travel-related wins throughout the years.
• Offer a special or discount to raise awareness for NTTW.
• Share information about NTTW in community groups.

More information at https://www.commerce.nd.gov/tourism-
marketing/national-travel-and-tourism-week.

HOW TO GET INVOLVED

https://www.commerce.nd.gov/tourism-marketing/national-travel-and-tourism-week
https://www.commerce.nd.gov/tourism-marketing/national-travel-and-tourism-week


S U B T I T L E

C O M P A N Y  P R E S E N T A T I O N  N A M E
c o m m e r c e . n d . g o v

NTTW – Promotional Opportunities

Week of May 12
Visitor spending 

by county data to 
be shared with 

DMOs

Week of May 19
Public release of 
Tourism Satellite 
Account research

Opportunity
Share with 

media/public the 
economic impact 

of tourism
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701 Day 
July 1st

Fun in 701!!
North Dakota is one of 
the few states in the 
country with only one 
area code, but that’s not 
the only thing that 
makes us unique.



701 Day  
July 1st

North Dakota GIF's

• Sample text & messaging

• 701 Graphics and GIF’s

• State Media Library filled with 
North Dakota video and 
imagery assets

• North Dakota fun facts

TOOLS & TACTICS



Save the Dates

• Q2 Tourism Industry Chat – July 25
• Industry Marketing Summit – 

October 9
• 2025 NDTIC – April 28-30, 2025
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