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REPORT ING Q2 AND UPDATES  FROM NORTH DAKOTA TOURISM



Q2 at a Glance
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Deplanements
336,001 – Q2 air arrivals
7.34% increase from Q2 2024

Border crossings
85,939 – Personal vehicle entries
-28.9% decrease from Q2 2024
-29.2% decrease in passengers
$6.7M – Estimated Q2 lost visitor spending

2.3M — Hotel room nights sold
-4.5% decrease in statewide occupancy
4.5% - RevPAR

TRNP Visitation
223,372 — Quarterly visitation
-0.3% decrease from Q2 2024

Lodging YTD
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Website Sessions
-11.36%

Traditional Inquiries
-20%

Meta Page Visits
90.1K
+8%

LiveChats
10 Live Counselor 

chats
 -94%

 2.2K Virtual Assistant 
inquiries +300%

Signals 
of Intent 
to Travel



AI impacting traffic

1. Focus on value content that solves problems, 
offers insights, or is interactive

2. Strengthen brand through email marketing, 
social media and customer service

3. Diversify traffic sources – newsletters, social, 
direct mail, podcast appearances and referral 
programs

4. Optimize for AI, not just SEO – headings, bullet 
points and answer-focused paragraphs 
increase your sourced content
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Trends in advertising motivated web traffic

• Road Trips page on NDtourism.com is fourth most visited and has a 4% increase in 
traffic over last year.

• Solo Travel campaign launched in June and already eighth most visited page on site.
• EVENTS! Always top web content – this year has increased by 229%!
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Tigirlily Gold 
Partnership

Includes:
• Appearances at promotional 

events
• Social media and branded content
• Photo and video shoot
• Music and assets to be used in 

advertising and promotional 
materials



Public & Media Relations-Tourism thru Q2
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A few highlights through Q2 2025:
• First-ever IPW press conference garnered 259 

mentions reaching 1.23M
• Top keywords: rich cultural experiences, Scandinavian 

Heritage Park, TR Library, vibrant city experiences

National 
Media 

Coverage

• 1,713 media mentions
• 4.4B reach (up 35% YOY)

Influencer 
Campaign

2 of 6 trip stats completed
• 1.05M impressions
• 38 deliverables (stories, posts, etc.)
• 290K reach



14.6M
Impressions

539k
Engagements

117k
Web Visits

ND Tourism Social Efforts Q2

Social media remains a dominant force in the tourism industry, with visual content and short-form video, 
playing a crucial role. Travelers increasingly rely on social media for inspiration and booking, with many 

making purchases based on content they see online.

Social



Hidden gems! Use galleries 
on FB or carousels on 

Instagram to show more 
diversity to the experience.

No trending audio needed. 
Consider using natural 

sounds!
Local business features! Find out 

what makes you unique and make it 
the lead to capture attention quickly.

Top performers…



National landscape and news

• Year-to-date, national hotel occupancy is 
also down about a percent

• International visitation is down 3.4%
• Primarily driven by 19% overall 

decline from Canada

• Domestic travel spending remains stable
• National park visits have declined by 

9.8 million visitors YOY
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• Travelers can now keep shoes on 
during TSA screening

• Screening technology could be used to 
ease liquid restrictions

• International visa fees increasing by 
130%



91% of Americans have travel plans within next six months

Forbes reports a record 60% of Americans plan on traveling by 
car this summer

• New Longwoods study shows in the last five years, over half of 
travelers have spent at least one night following a touring route 
or scenic/historic highway in the U.S.

• U.S. Department of Transportation has launched a new effort 
called the Great American Road Trip – a nationwide journey to 
250 unique destinations in the lead-up to America’s 250th 
anniversary.
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New ND Research

• Visitation grew 2.7% reaching 26.3M visitors
• Visitor spending grew to $3.4B
• 18.4-million day-visitors
• Visitors paid more than $310M in local and 

state taxes
• Creating a $935 per household savings for 

North Dakotans
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REPORT ON ECONOMIC IMPACT 
OF TOURISM IN 2024
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Visitor 
Spending 
by County
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Icon Update

• Announced in April
• New brand guidelines to be 

shared next month
• Finishing work on copyright
• Plan to permit usage to partners



IPW and Presidential Library Excitement
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I P W  P R E S S  CO N F E R E N C E  G A R N E R E D  2 5 9  M E N T I O N S  R E AC HI N G  1 . 2 3 M



2026 Travel Guide Deadline

Now is the time to update your listing information on NDtourism.com.

Having your listing(s) and/or event(s) on NDtourism.com can increase your visibility on 
Google searches as well. Don’t miss this free opportunity to attract more visitors!

All listing entries and updates must be entered by August 31, 2025, to be included in 
print materials, including the 2026 Travel Guide and Hunting & Fishing Guide.

For more information on the Partner Portal, Accessibility and how to become a 
Sustainable Business, visit https://www.commerce.nd.gov/tourism-marketing/industry-
toolkit/partner-portal.
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AUGUST 31ST 

https://www.commerce.nd.gov/tourism-marketing/industry-toolkit/partner-portal
https://www.commerce.nd.gov/tourism-marketing/industry-toolkit/partner-portal


Destination Development Grant Updates

• The grant portal will open August 1, 2025 - 9 
a.m. CDT and close Sept. 1, 2025 - 5 p.m. CDT.
 

• Applicants must submit all materials online, 
including a detailed project description, 
budget, and letters of support. Competitive 
applications will demonstrate a clear vision, 
strategic alignment with tourism goals, and 
long-term value. 

• Updated guidelines will be available by 
August 1 at 
https://ndgov.link/DestinationDevelopment

Q 2  T O U R I S M  I N D U S T R Y  C H A T

https://ndgov.link/DestinationDevelopment


Tourism Industry Marketing Summit

I N D U S T R Y  C H A T  7 . 2 4 . 2 5

TUESDAY,  OCTOBER 7
HAROLD NEWMAN ARENA , ON UNIVERSITY OF JAMESTOWN CAMPUS



2025-2027 TOURISM & MARKETING STRATEGY AND PRIORITIES

Market North Dakota resulting in improved awareness and 
image and increased visitation and spending.

Provide services to potential visitors to support longer stays 
and increased spending.

Work to grow the tourism industry's impact.

Elevate marketing our state and tourism as essential to growing 
our economy and improving our quality of life.

Communicate the importance and value of North Dakota and 
our work at Commerce with a focus on workforce recruitment.



Tourism Industry Marketing Summit

• Guest speaker on tips to increase visitor length of stay
• Networking lunch
• Our popular Pecha Kucha mini-presentations will return
• Release of 2026 Media Plan
• 2026 cooperative programs
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One last thing …

You may have gotten a request from us about sharing your visitor numbers 
monthly now and might be wondering why. 
Commerce is in the process of developing new, dynamic dashboards to share 
with the Governor’s Office. There will also be public-facing dashboards with more 
information, updated more frequently, on our industry site.
***As a reminder, your proprietary numbers are never singled out and shared. 
Visitation numbers are always used in aggregate.
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