
T i p s  f o r  I n s t a g r a m  P r o f i l e  S e t
U p  a n d  P o s t i n g

What we’re covering: 
• Profile set up tips

• Guidance for posting to the newsfeed



S e t  U p  I n s t a g r a m  B u s i n e s s  P r o f i l e

There are different types of Instagram 
accounts based on what you’re trying to 
accomplish. By signing up for a business 
profile, you’ll get access to deeper analytics, 
shopping options and additional CTAs. You 
can choose business account on creation set 
up, or change over your account at any time 
following these steps.

https://business.instagram.com/getting-started/?content_id=RsGfnem6Spirayn&ref=sem_smb&utm_source=GOOGLE&utm_medium=fbsmbsem&utm_campaign=PFX_SEM_G_Instagram_US_EN_Brand_Exact_Desktop&utm_content=Instagram-Business_Evaluating&kenid=_k_Cj0KCQjw1a6EBhC0ARIsAOiTkrECKjyr-9icKXEV1AB8SjpE1bCYUR9sLpVlluPYc9wX_8r9BUsbULUaArL-EALw_wcB_k_&utm_term=instagram%20business%20profile&utm_ct=EVG&gclid=Cj0KCQjw1a6EBhC0ARIsAOiTkrECKjyr-9icKXEV1AB8SjpE1bCYUR9sLpVlluPYc9wX_8r9BUsbULUaArL-EALw_wcB
https://www.facebook.com/business/help/502981923235522


B U I L D I N G  Y O U R  A C C O U N T

Wanting a 
visual step by 

step walk 
through? 

Check out this 
video!



CHOOSING A PROFILE  P ICTURE

Do 
This!

Not 
this.

• Optimize for mobile, make 
sure its readable on your 
phone.

• 320x320
• Clear and eye-catching
• Make sure it fits the circle 

format.



WRIT ING A B IO

• Clear name and username, try to get your 
username as close to your business name 
as possible. Match with FB if possible!

• Business category
• Short and sweet description of your 

business. 
• Brand voice
• What do you want people to know 

most about your business?
• You can break it up into bullet points
• Emojis and hashtags!

• Website, you can include one link in your 
bio.

• Link gallery
• Change it up with special promos

• Address
• Calls-to-action within the buttons



L INK  GALLERY

10 Best Link 
for Bio 

Options

Consider adding a link gallery to 
your profile to give your audience 
page options from your website in 
one spot! All you have to do is 
drop the link in your bio.

https://influencermarketinghub.com/link-in-bio-tools-instagram/


B R A N D  V O I C E :
W h e n  i t  c o m e s  t o  w r i t i n g  c o p y  f o r  y o u r  c o n t e n t ,  k e e p  i n  m i n d  

y o u r  b r a n d  v o i c e  a t  a l l  t i m e s .  I f  y o u ’ r e  s t r u g g l i n g  w i t h  
d e v e l o p i n g  y o u r s ,  c o n s i d e r  b r e a k i n g  i t  d o w n  i n t o  t i e r s  f o r  

d i f f e r e n t  p u r p o s e s .  

5 Brand 
Voice 
Tips

https://contentmarketinginstitute.com/2015/10/define-brand-voice/


Newsfeed: Your top priority content, typically of high 
quality, clear description and brand supportive. Try to post 

once a day. Best Practices:
• Imagery that supports your 

brand, typically high quality
• Location
• Copy the reflects brand voice, 

with clear messaging.
• Tag whoever is a direct 

focus in the photo (don’t 
over-tag within the caption)

• Emojis!
• Hashtags (10-15 max)
• Photo credits if necessary. 
• Ask question to increase 

engagements
• Tags within the photos (this will 

now show up on their profile too 
under tagged photos).

Hashtag 
Guide

https://later.com/blog/ultimate-guide-to-using-instagram-hashtags/


ANY QUESTIONS?
F e e l  f r e e  t o  e m a i l  m e  a t  a j o l l i f f e @ n d . g o v
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