
F I N D  T H E  G O O D  L I F E  

ATTRACTION
TALENT

15K
POSTED JOBS IN 
NORTH DAKOTA

ONLY 16%
OF U.S. RESIDENTS 
SURVEYED ARE 
FAMILIAR WITH ND

The North Dakota Department of Commerce implemented a national 
talent attraction program, Find the Good Life, in June 2022.  Since 
its launch, over 4,500 individuals interested in relocating to North 
Dakota have entered the pipeline designed to connect leads with 
local community champions. The community champions provide 
these individuals with additional materials to improve awareness and 
showcase the best of life in North Dakota, with the goal of motivating 
jobseekers to relocate to the state.  

Research identified four primary personas likely to relocate to 
North Dakota. National media was placed to attract those personas: 
boomerangs (previous North Dakotans), young families, recent college 
graduates, and veterans, and to drive traffic to findthegoodlife.com. 
The website includes a relocation help desk that connects prospective 
residents with locals eager to share resources and real-life experiences 
about life in North Dakota. The relocation help desk utilizes three 
forms to collect information on career aspirations and lifestyle to help 
community champions personalize the conversation regarding the 
individual’s relocation journey.  Additionally, prospective residents who 
provide career information now enter the Candidate Marketplace, a 
tool for employers to directly access individuals with skills that could 
fill their open positions.  

Find the Good Life is continuing to innovate and provide new ways to 
connect prospective residents with opportunities across North Dakota 
and to collaborate with communities and employers to leverage the 
state and its local talent attraction initiatives.  

68%

76% 
OF NEW RESIDENTS 
REPORT VISITING 
NORTH DAKOTA PRIOR 
TO RELOCATING

OF U.S. RESIDENTS 
SURVEYED WOULD 
CONSIDER ND

"I believe North Dakota is a gold mine 

of opportunity for people to find their fit

and connect with their community."  

‒Charles, Mover from NC to Valley City



F o r  m o r e  i n f o r m a t i o n ,  c o n t a c t  S a r a  S p e r l i n g  a t  s s p e r l i n g @ n d . g o v

M A R K E T I N G  C A M P A I G N  E F F E C T I V E N E S S

Digital, social, emails, 
TV, Native, OOH, print, 

audio

$2.6 million invested 
in advertising from 

June 2022-December 
2024 netted 
167,073,780 
impressions.

RESPONSESADVERTISING 

ENGAGED WITH 
HELP DESK

CONNECTED TO 
COMMUNITY 
CHAMPIONS

MADE THE 
MOVE TO ND Paid digital 

generated 753,693 
total users.

Paid social 
generated 219,498 

total users.

4,400 leads
1,359 leads

71 individuals to 
17 communities attributable to 

the full talent pipeline

$3 million economic impact 
(+impact of accompanying family)

Marketing improves awareness and positions North Dakota as a potential new state for workers to consider. 
Advertising has been shown to increase the national perception of North Dakota and influence relocation even 

when the audience does not utilize the Help Desk and relocator tools.
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T O P  R E L O C A T I O N  
I N T E R E S T

T O P  I N T E R E S T S  O F  
R E L O C A T O R S

T O P  I N D U S T R I E S  
R E L O C A T O R S  W O R K  I N

T O P  S T A T E S  F O R  
R E L O C A T O R  I N T E R E S T

Things to do, Festivals & Events 

Outdoor Recreation 

Remote Work & Entrepreneurial Opportunities 

Food Scene 

Arts & Entertainment

2,522 leads
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